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The Mental Health Foundation is running a video competition for  
secondary school students. 

Most New Zealanders will recognise the words above from the very successful Legend anti 
drink-driving advertising campaign run by the NZTA, and these expressions have become a part 
of our cultural lexicon.

Legend was youth-focused, but the whole country came to know about this little advertising 
gem and YouTube helped enormously in growing its popularity.

Through consultation with young people, the Mental Health Foundation (MHF) has identified 
that a resource is needed to help young people negotiate some of the challenges in their 
lives, such as bullying and name calling. When the young people discussed discrimination in 
its many forms, particularly those cruel and hurtful words associated with mental distress, the 
overwhelming majority thought that the use of words like “retard”, “schizo”, and “mental”, was 
hurtful and wrong, and needed to stop. 

The “ghost chips” [Legend] video clip was constantly referred to throughout these 
discussions as the gold standard for communicating with young people to inspire 
behaviour change.  They didn’t want posters, pamphlets, or wallet cards; they 
wanted a YouTube video that represented them.

What better way to achieve this, than to have the young people create the video themselves 
through an online video competition that works in well with this year’s secondary school 
academic curriculum?

Panui for Media Studies Teachers

“I’ve been internalising a really complicated situation in my head”*

“Bro, Monique says you’re dumb.” * 

“You know I  

can’t  grab your  

ghost chips.”*

“Puzzle-time”*

*

Nutjob
retard head case ...
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Video Competition & Teaching Resource

It’s with this in mind that the MHF has designed a competition for a 30 second to 1 minute 
youth-friendly YouTube video that encourages youth to stop and think when they hear words 
like “nutjob”,  “retard”, “schizo”, and “mental”, and reflect on language that is stigmatising or 
discriminatory (especially in relation to mental distress). 

The competition is open to all students, but could be the product of a formative exercise for 
media production standards 2.6 and 3.6, for which we will provide a teaching unit plan.

Our objectives are: 

• to provide students with useful insights into social marketing that encourages positive 
behavioural change;

• to support students to develop their own ideas to help curtail bullying, and to participate 
in mental health promotion;

• to generate a high-quality resource we can use in a viral marketing campaign.

Brief for the video:

• it will be youth-friendly and accessible;

• it will help to change people’s attitudes;

• it will provide tools and skills to challenge inappropriate and demeaning language.

It is our belief that work produced by young people has great potential to attract real interest 
from their peers.

Timeline

Friday, 4 April – We will send out the unit plan to interested teachers

Friday, 20 June – Entries close

Thursday, 17 July – Awards ceremony

What the students will gain

This project will offer a meaningful learning opportunity for students, as it gives them the 
opportunity to produce a “real world” product which will be used in a media campaign.

Our research has indicated that teenagers care about the discriminatory language that 
they hear, and would appreciate the opportunity to make clear statements about what is 
appropriate and what is not.

The winners will be awarded prizes at an awards ceremony.  

Perhaps more significantly, the winning students may achieve internet fame through our viral 
marketing campaign based on the winning videos. This will involve promotion through social 
media platforms and celebrity endorsements.

mental
schizo

psy
cho
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Teaching Resource

As part of this programme, we will offer a high-quality teaching and summative assessment 
unit, including lesson plans and assessment criteria, for media studies achievement standards 
2.6 and 3.6 (media production), giving students practice in the skill of video production.  
This resource will be ready for the beginning of term 2.

Initially, we would appreciate expressions of interest from schools wishing to participate, 
please contact Ivan Yeo –  ivan@mentalhealth.org.nz, mobile: 027 280 8972.

LIK E MINDS, L IK E MINE
Whakaitia te Whakawhiu i  te Tangata

Overview of Mental Health Foundation and Like Minds

The Like Minds, Like Mine programme 
has been running since 1997 and 
works towards reducing the stigma 
and discrimination associated with 
mental illness. It is funded by the 
Ministry of Health and the Health 
Promotion Agency, and is guided by 
the Like Minds National Plan.

The Mental Health Foundation 
is responsible for the communications strategy, media monitoring, resource 
development, Like Minds website/social media, and producing the quarterly Like 
Minds newsletter. The Mental Health Foundation’s Resource and Information Service 
also produces a range of resources, including brochures and booklets, which promote 
the dissemination of mental health information in the community.

Stigma and discrimination are major barriers to recovery for a person with mental 
illness. Talking to others about what you are going through can be difficult and 
concerns about being judged can prevent early help-seeking.  Changing attitudes and 
behaviour patterns in society is complex, so the Like Minds programme works on a 
variety of levels to try to achieve this. The programme makes use of many different 
forms of media to change these discriminatory attitudes and behaviours. The Like 
Minds programme is always seeking opportunities to inform the public – and help 
them inform others – about ways to reduce stigma and discrimination related to 
mental illness. 

For more information about the Mental Health Foundation or Like Minds, please visit 
www.mentalhealth.org.nz or www.likeminds.org.nz
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Like Minds Youth Resource

SURVEY RESULTS

• We surveyed 184 young people about the use of discriminatory language to find 
out how they felt about the use of such language, and what can be done about it.  

• These young people were aged 12-24, and from a diverse range of backgrounds 
and life experiences.

• 93% of young people had heard friends or family use hurtful words about 
themselves or other people in everyday conversations. 

• Often these words are linked to the person’s appearance, mental illness, or 
physical disability. 

• Most respondents thought the use of discriminatory language was wrong and 
needed to be stopped. 

• They said that discriminatory language was cruel, and harmful to a person’s sense 
of self-worth, wellbeing, and confidence. 

• Respondents said it was hard to know what to do to stop the use of discriminatory 
language, but they thought a video campaign, similar to the “Ghost Chips” drink-
driving ad, would be most effective to educate young people about the issue.

• The survey shows young people are aware of the use of discriminatory language, 
and the detrimental effects it can have on people. 

The survey was conducted by the Mental Health Foundation in collaboration with the 
Ministry of Youth Development.

Our vision: a society where all people flourish
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